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Growing up 
excess was a theme

ross@typeamedia.co.uk @rtavs



Too many
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Too close 
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Too fast
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Too loud
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Too long
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Too many tissues
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Too many opportunities
creates inertia
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Canibalisation is giving Google 
too many URLs that 

rank for the same term
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Start closing 
or differentiating 

the doors
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Real world example



Client asked to find canibalisation 
on their site for a hero term
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Performance report >

Queries >

Filter by keyword >

Click on pages >

Google Search Console



Great, thanks
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All keywords, URLs, countries, 
languages and devices
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Calmly said, 
“Sure, no bother”



When it’s big, 
it can be intimidating 
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We need a programmatic solution
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Keyword map Where is the issue?

Why canibalisation is 
occurring

What to do

How to fixWhat’s the problem



Follow Along with the Sheet
conference@typeamedia.co.uk 

mailto:SMX@typeamedia.net


Keyword map Where is the issue?

Why canibalisation is 
occurring

What to do

How to fixWhat’s the problem



Get a 100k yard view 
to diagnose the issue

See patterns in 
cannibalised 
rankings

Why a keyword map?



Supermetrics Google 
Sheets Add On



What does it do?

● All URLs that rank 

● Beside the keywords 
they rank for

● Duplicate keywords 
mean canibalisation

● Only available via API





Keyword map - done!
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Keyword map Where is the issue?

Why canibalisation is 
occurring

What to do

How to fixWhat’s the problem



● 81k impressions

● 43 clicks

● 0.05% CTR

● 11 competing URLs

What the numbers say



● Process this data and 
get it in a meaningful 
format

● Categorised by most 
cannibalised keyword

● With highest 
commercial value

RAW GSC Data





IPA has 11 URLs 
ranking and 
generates $38k

Ale has 7 URLs 
ranking and 
generates $2710

Optimise by numbers



How to prepare the data
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=unique(gsc!B:B)
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=countif(gsc!B:B,B6)
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=query (gsc!A:F,
"select A 

where B = 'keyword' ")
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=transpose(query(gsc!$A:$F,"select A where B = '"&B6&"' label A ''"))



CodingIsForLosers.
com
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BenCollins.com YouTube.com
/G-Suite



Keyword map Where is the issue?

Why canibalisation is 
occurring

What to do

How to fixWhat’s the problem



● ~500k keywords

● So what?

● Who cares?

● Make a business case 

Remember the numbers from earlier?









Keyword map Where is the issue?

Why canibalisation is 
occurring

What to do

How to fixWhat’s the problem



Cloud 
Natural Language

cloud.google.com/natural-language

“API for 
analysing text 
using a pre-trained 
machine learning 
model.”



The machines are taking over
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Extract 
Entities

Detect
Sentiment

Analyse 
Syntax

Classify 
Content
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Why is this important?
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Search Console rankings are in 
the context of your domain
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Cloud NL just looks at the text
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If GSC ≠ NL
on-page factors causing 

canibalisation and
how to fix it
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Preparing the data 
for analysis
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Drop Down List



Drop Down List

Pulls associated 
URLS



Drop Down List

Pulls associated 
URLS

Scrapes 
text 

from the 
page



Make a drop down 
list with a data 
validation

When you select the 
keyword, URLs 
populate

Data Validation



Scrape the content 
from the page
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Use importxml 
function

Scrape page content 
of the selected URLs

IMPORTXML



=importxml(A1,
"//div[@class='product-description']")
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Copy as Xpath in Chrome
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Detect the language and translate 
to english
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Google translate is 
built into sheets

Use an IF statement 
with 
=GoogleTranslate

GOOGLE TRANSLATE



Run the NL API call 
inside sheets
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Go follow Alicia Williams
@presactlyalicia

Watch her Google Next 
Talk

Download her deck

Use her code on Git

Learn App Script

https://www.youtube.com/watch?v=Y2wgQjxrPD8
https://www.youtube.com/watch?v=Y2wgQjxrPD8
https://speakerdeck.com/aliciawilliams/analyzing-text-data-with-google-sheets-and-cloud-natural-language
https://github.com/aliciawilliams/analyzingtext


AppScript is 
javascript for G-Suite

Google has a free 
course on it

LEARN APP SCRIPT

https://developers.google.com/apps-script/overview
https://developers.google.com/apps-script/overview


You will need to 
know basic 
javascript

About 4 hours 
learning time

JAVASCRIPT



Set a variable

Write a loop

Basic syntax

JAVASCRIPT









Press this 
button 

when your 
data is in 
the sheet





Ranks for IPA

NL shows:

IPA, caramel, fruit, 
explosion, riot, 
grapefruit.

URL 1



Ranks for IPA

NL shows:

Brand Pint Glass, 
Brand IPA, logo, 
print.

URL 2



Ranks for IPA

NL shows:

Dogs, 
non-carbonated, 
human pals.

URL 3



Ranks for IPA

NL shows:

Collaboration, 
Hemp, Natural Oil, 
CBD

URL 4



IPA canibalisation output

url
Count of 

KWs
Impressions

Average 
Ranking

Title
Main Entity 

Keyword
KW 2

URL 1 2 14707 25 brand IPA brand IPA finish.

URL 2 1 780 37 brand IPA Pint Glass Pint Glass brand IPA

URL 3 1 52 56 IPA for dogs non-carbonated dog

URL 4 1 32 49 Light IPA straw IPA

URL 5 0 136 42 Hemp IPA CBD Kama Hemp

URL 6 3 1035 69 2/3rd IPA glass logo

URL 7 0 470 134 Indie Pale Ale craft



IPA canibalisation tasks

url Count of KWs Title Main Entity Keyword ACTIONS

URL 1 2 brand IPA brand IPA Add more keywords

URL 2 1 brand IPA Pint Glass Pint Glass
Canonicalise to main 

glassware page

URL 3 1 IPA for dogs non-carbonated
Optimise for dog and 

pet themes

URL 4 1 Light IPA straw
Optimise for long tail 

variant

URL 5 0 Hemp IPA CBD
Optimise for long tail 

variant

URL 6 3 2/3rd IPA Glass glass
De-optimise for IPA and 

keyword map to 
glassware

URL 7 0 Indie Pale Ale
Optimise for long tail 

variant



Keyword map Where is the issue?

Why canibalisation is 
occurring

What to do

How to fixWhat’s the problem



Upload keyword mapped URLs to 
on-page SEO checker
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Get to work
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Ross Tavendale


