The Four Horsemen of the

Web Marketing
Apocalypse

and Fishkin | F

Spark‘t’cm



2009 - 2016
The SEO+Content Playbook

Promote Content

Choose High Volume Create
Keywords for SEO “Good Content”

on Social Media

Grow Followers & Aria rl%lgg;f n&vv y Use Ad Platforms to
Sulbscribers P Drive Conversions
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What Happened?!
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The Social Platforms Massively
# 1 Diminished Outlinking Traffic
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Facebook Killed Organic Reach

Average Facebook Organic Reach - Business Page

12%
. “ ot -
S

2011 2012 2013 2014 2015 2016 2017
Via BusinessGrow Spa rkToro



https://businessesgrow.com/2018/01/12/facebook-announcement/

They Sent Outbound, Referral Traffic to Near-Zero

Facebook Referrals to Slate
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SL\TE Source: Parsely
Via Slate Spark‘l’cer"


https://slate.com/technology/2018/06/facebooks-retreat-from-the-news-has-painful-for-publishers-including-slate.html

Declines in FB Referrals Have Hit Every Vertical

Websites See Drastic Decline in Facebook Traffic
Social media referrals as a percentage of overall traffic to sampled websites (in %)
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Via Statista &parkTom


https://www.statista.com/chart/13018/social-media-traffic/

Even Publishers Who Focused on FB Clickbait

Via Nieman Lab

Facebook Engagement for Midsize Publications

= \/ice News =—— BuzzFeed News =—— NY Mag Wall Street Journal
- National Review = Slate - - The Atlantic
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http://www.niemanlab.org/2018/06/slates-facebook-traffic-has-dropped-by-87-percent-since-2017/

Instagram Has Always Limited Outlinking

£ randderuiter « Follow
& * Rio Maravilha

randderuiter Y'all know me and @wilreynolds
really like going on vacation together.

lindsay.wassell You two! @

justinlewisweb Yeah the shots y'all are taking
are great too. Love the murals.

wilreynolds Looking like a superhero in that
shot.

the.smith.boy We should all have such good
uplight.

andygaleshahi 2 search legends

shehryar7301 Great to see you happy Rand
after all that stress at Moz. Very happy for you

~

Qg [

280 likes

Log in tc
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Twitter & LinkedIin Now Bias to On-Site Content

Tweets WLDHVREVECEE Tweets and replies  Promotec pressions Engagement

Rand Fishkin @randfish - Aug 12 1,160,888 24563
Make $10mm. Grickets.

Raise $10mm. Everyone writes about you. You get invited

to all the hot events. Your network goes crazy with

congratulations.

This is how we get a culture that trains founders to raise 88

> make §S.

Rand Fishkin @randfish - Aug 16 194 158 1.849
Too many people talk about "crushing itl" "killing it!"

"hustling so hard!l” "winning!”... | hate most of that stuff

Conversely, | really appreciated this honest take from

@christina_p detailing her failed journey into freelancing &

the lessons learned: christina-

pashialis com/blog/freelance. ..

Rand Fishkin @randiish - Aug 1 187,375 685
"Will sharing this bring value to my company?” < that's

marketing

"Will sharing this bring value to others, even if it doesn't

benefit me/my company?” < ithat's transparency

| don't particularly care for the former. I'm all in on the latter.

Rand Fishkin @randfish - Aug 16

In 2012 influencer marketing meant: "discover all the
sources that influence your audience and do marketing (of
all kinds) in those places.”

161,923 2,406

In 2018 influencer marketing has come to mean: "pay half
naked people on Instagram $500 to pose with your
product”

Rand Fishkin @randfish - Jul 30 158,547 2819
It is so much easier & more valuable to be:

- great at one thing

- known for one thing

- amplified for one thing

- constantly improving one thing

- the *best™ at one thing

Focus, in my experience, beats hustle, beats genius, beats

better funded competition. It's a cheat code

2.1%

Promote

1.0%

Promota

0.4%

Promote

1.5%

Promote

Promote

-~ Steve Brownlie [ Follow
- A

"The Link Is In The First Comment'—Oh
What A Mess Linkedln

Being a marketer, I naturally follow a lot of marketers on Social Media. A new
trend has developed on LinkedIn that borders on an insane solution to a Via
MarginallyCoherent

problem they have created with their new algorithm.

Almost everyone has noticed that simply sharing your content from other

platforms, and even full-length articles on LinkedIn’s own publishing platform

SparKkloro

doesn’t get the reach it once achieved.


https://marginallycoherent.com/the-link-is-in-the-first-comment-oh-what-a-mess-linkedin-1b015df27229

Reddit Works to Keep You on Reddit

@ (’) v Q Search r/redesign ~ Al f =~
P T o s : A—_ 3

Ry

Posts Blog Series «

4 Posted by u/_supernovasky_ 5 months ago

118 This is stupid. Clicking on a link post brings up a card, clicking on the title
¥ does nothing. Why not just hyperlink the title, at least in the card view?
Nobody will read articles now.

i.imgur.com/TNFGVL... (£
4 alphex 53 points - 4 months ago

¥ It's all about maximizing your eyeball time on site. If you leave the site. You
stop seeing ads in the feed.

This is nothing but anti patterns to maximize advertising revenue.

Via Reddit B Reply Share Report Save Give gold Spark‘l’oro


https://www.reddit.com/r/redesign/comments/8e71h5/this_is_stupid_clicking_on_a_link_post_brings_up/

YouTube Cuts Off Descriptions to Avoid
Making Links Visible in the Default View

#2 ON TRENDING
Marvel Studios’ Captain Marvel - Official Trailer

A -
7 = Marvel Entertainment
IR S SUBSCRIBE 8.4M

Higher. Further. Faster. Watch the trailer for Marvel Studios’ Captain Marvel, in theaters March 8,

e Sparkloroe



So...

Who Still Does Send Web Traffic?

Sparkloroe



Top Traffic Referrers

Google.com
Facebook.com
Yahoo.com

Reddit.com

YouTube.com
Imgur.com
Bing.com
Wikipedia.org
Amazon.com

Via “jumpshot

Oct 2016
59.2%

©.5%
©6.0%
5.4%
4.5%
2.2%
2.2%
1.4%
1.5%

Feb 2018
57.8%

5.2%
4.5%
3.4%
4.8%
1.0%
3. 7%
1.5%
1.4%

Gained/Lost
-1.4%
-1.5%
-1.7%

Sparkloro



Google (for the first time)
# 2 Sends Less Organic Traffic

Sparkloro



Google Solves More & More Queries
Without Clicks

GO g|€ best movies on amazon prime

Google creates these by scraping

All News Videos Shopping Books More

and aggregating the top results.

Movies > Prime Video

f.ilh!l_ Bird HA‘:DMAIDEN M N MAR

\ - 3 . -
3 » u » i
! ” ) ) \ Y / : 'k__ s . 4
i A~ [ ) 1 v" o ' t
Y/ e ‘ . ) é 4 —_;" . > ' ’
v _uiTesil LT, B ;o

Thanks for the hard work suckers!
We'll take the traffic from here ©

The Best Movies on Amazon Prime Video Right Now - The New York ...
https://mwww.nytimes_com/interactive/2019/arts/.. /best-movies-on-amazon-prime_htm
Mar 20, 2019 - We've plucked out 100 of the absolute best movies included with a ... Amazon Prime
D
Video is picking up the slack, adding new movies for its SparkTor ;

The Big Sick Moonlight Arrival

2017 2016 2016



lego star wars figuren Q

Google’s Desktop CTRs R _
OCto ber 2018 (E U): Ungefahr 16.400.000 Ergebnisse (0.56 Sekunden)

lego star wars figuren ansehen Anzeigen

Paid: 6.4% Nkl s R T

: : »
13pcs/lot STAR LEGO Bulk LEGOINGLY Star 14pc Star Wars LEGO Star Wars
WARS Custom Minifigure Lot of Wars ... Minifigures Set .. Minifigure Darth
9,00% 28,99 % 273% 4,00 % 28,99 %
AliExpress.com Etsy AliExpress.com Etsy Amazon.com
(]
O r n ° C)/ Versand gratis Versand gratis Versand gratis Wersand gratis
ganic: 63.6%
Bilder zu lego star wars figuren
* " . ; ca.
-5 ? s
2
N C | . k h ° => Weitere Bilder zu lego star wars figuren Unangemessene Bilder melden
o Click Searches:
3 O O/ LEGO® Star Wars™ - Figuren - LEGO.com DE e ,
O https-/fwww. lego_com/de-de/themes/star-wars/characters - "-jumPShOt
Piloten, Schmuggler, Rebellen, Jedi™-Ritter und Sith™ Lords — es gibt viele Maglichkeiten, um eine
Legende zu werden. Triff einige der gréfiten Legenden. sparkTor +




2Q 94 m 308

Google’s Mobile CTRs = Google
OCtOber 2018 (EU): lego ship in a bottle " n

ALL SHOPPING IMAGES VIDEOS NEWS v

LEGO 21313 Ideas Ship in a Bottle
4k kI 82 reviews

OVERVIEW REVIEWS

Paid: 8.8%

@ Building instructions for 21313, SHIP IN A BOTTLE, ...

lego.com - Manufacturer

8/10 - Trusted Reviews

SHOP ON GOOGLE Sponsored

$69.99 - Official LEGO Shop
Free shipping

$30.00 - eBay

Free shipping :::jumpShOt‘

This construction toy also includes a booklet about the fan S"‘parkTor D

[eopriapriy .



Google’s Mobile CTRs
October 2018 (EV):

Paid: 8.8%

Organic: 36.7%

No Click Searches:
54.4%

Full review on Trusted Reviews Full review on Gizmot

More about LEGO 21313 Ideas Ship in a Bottle

Ship in a Bottle | The Official LEGO® Shop
shop.lego.com/

Wide Range Of Brand New LEGO® Sets Now Available!
Free Shipping Over $35. LEGO® shop exclusives. Earn VIP
rewards. Frustration free returns. Free shipping every day.
Order missing pieces.

Rating for lego.com
5.0 (2,183)

LEGO® Ship in A Bottle  Shop The New 2018 Sets LEC

Ship in a Bottle - 21313 | Ideas | LEGO Shop
https://shop.lego.com » en-US > Ship-in-...

Continue a nautical tradition when you build the LEGO®
Ideas Ship in a Bottle, featuring a highly detailed ship with
the captain's guarters, cannons, masts, crow's nest and
printed sail elements. Fan creator, Jake ...

VIDEOS

YouTube - LEGO YouTube - JANGBRICK

“jumpshot
SparkToro



The Scary Part:

30% drop In organic, 20% increase In

2016 (EU+UK)
Organic Paid No Clicks

2018 (EU+UK)
Organic Paid No Clicks

Desktop 66.9% 45%  28.5% 03.6% 0.4%  30.0%

Mobile 51.0% 40%  45.0% 36.7% 8.8% 54.4%

“no click” searches, 2X paid CTR. AN

SparkToro



SparkToro Google Desktop Click-Through Rates (2018, Selected Countries) “jumpshot

Data Via Jumpshot's Panel of ~80 Billion Searches

m Organic CTR m Paid CTR m No-Click-Searches
100%

90%
80%
70%
60%
50%
40%
30%
20%

10%

0%

GCermany France Italy Spain Netherlands Finland Czechia Croatia



SparkToro 5 3 : | ‘
P Google Mobile Click-Through Rates (2018, Selected Countries) jumpshot
Data Via Jumpshot's Panel of ~80 Billion Searches
m Organic CTR m Paid CIR m No-Click Searches
100%

90%

Cermany's CTRs are higher
than the US... but falling.

-~ Lafd

80%
70%
60%

50%

(a7

40% 5.0% 6.7%

30%
20%

10%

0%

Germany UK France Italy Spain Netherlands Finland Czechia Croatia



Google Searches Resulting in ZERO Clicks
Jan. 2016 - Sep. 2018

©65%
613% 61.9% 61.5%
4/‘_.—_.\0
60%
571
S55%
- Zero-click searches are
—~Mobile .
45% up 30% In two years.
40%
35%
30% 3
25%
cLPLoLLOLLOOOEEEEREREERREER RO OR R DD QDO O
822283338828 85222388333388883888853R323

Clickstream data via jumpshot Assembled by Rand Fishkin from SparkTor{?

Via SparkToro



https://sparktoro.com/blog/google-ctr-in-2018-paid-organic-no-click-searches/

Cannibalization of Clicks is a Worldwide Phenomenon

Google Mobile Click-Through Rates (2016-2018, EU+UK vs. US)

Data Via Jumpshot's Panel of ~100 Billion Searches

mOrganicCTR mPaid CTR m No-Click Searches

100%

90%

80%

70%

60%

50%

40%

30%

20%

10%

0%
EU+UK (2016) EU+UK (2018) US (2016) US (2018)

. EU Countries in Jumpshot's pane! includes 26 /27 member countnes (exciuding Maita) | Data collected January-September, 201642018 Data courtesy of "jumPShot Assembled & published by S- arkTor "
Via SparkToro P



https://sparktoro.com/blog/googles-european-monopoly-shrinking-click-through-opportunities/

Google Maps/Local

redwood city restaurants

All Maps News Shopping Images More

About 50,200,000 results (0.72 seconds)

5 Kaiser Permanente
Redwood City Medical...

CENTENNIAL

o
o

- La Viga Seafood &

LV MAR @ Vesta Cocina Mexican

Broadway - \"

- = @ 5 BayRe g
IR A
7 Pt o Safeway filagros Latin Kitchen
-
Rating ~ Cuisine~ Price~ Hours~

La Viga Seafood & Cocina Mexicana
A.4 Y kK (534) - 88 - Mexican

1772 Broadway

Closed - Opens 11AM

Varied seafood dishes with a Latin twist

Vesta

4.6 %k ko (721) - §S - Pizza

2022 Broadway

Closed - Opens 11AM

Elevated thin-crust pizza & small plates

LV MAR

4.4 %k Kk (435) - Tapas
2042 Broadway

Opens soon - 10:30AM

Latin cuisine in a modern space

Price = Hours =

v Q .

Tools =

Settings
La Viga Seafood & Cocina Mexicana
A4 dddded (534) 85 - Mexican B m
A
"4
Broag, ay
-
LV MAR —
BRIV | sl e
Map data ©2019 Google

Donato Enoteca
A3 dedededed (431)
104 diefield Rd

x T T Y Rew American g Bar Island
Website Directions. Save Amic's East
Coast Pizzeria
Family-friendly saot
4 drdk kkd 435 Google reviews
Das restaurant 'Q( > e !-'.
_.'?' '.-.J :1. P>
" &
TABLES TOMORROW RESERVE A TABLE San Carlos % m""P
e
Elevated Latin tapas, platters & cocktails served in a modern, comfortably upscale = - "

dining rocm.

Address: 2042 Broadway, Redwood City, CA 24063

Hours: Opens soon - 10:30AM - See more howrs b
Menu: lvmar.com N
Reservations: lvmar.com, opentable.com

Order: trycaviar.com, doordash.com
Phone: (650) 241-3111

Suggest an edit

Know this place? Answer quick questions

Hills
Questions & answers z
Ask a question
Q: Do you have access for a woman in @ wheel chair
A: | think their space is completely ADA accessible. Both inside and outside. i

See all questions (2)

Popular times @ Saturdays >

Kemuri Japanese Bard
L Chie autpost for
%, slwvated Japanese tapas

LV MAR

@ 4.4 kkhk (435)

VAT S0 OIS

Cariblue Restaurant

; {1}
@& o s
Harry's Hofbraw ‘
¥ @ Carved meats ina
o German-themed interiar
i h North
%, FairOaks
Oh Baby Sushi ezl
Comgact sushi bar 4
with creative rolls
s (@]
Sushi Plus Japanese  athertan
Restaurant #
Sushi & noodies m a. -
3 ¥
# ’
- +

Wap deis ©2075 Google 1 RN b Terms of Use

Clicks on local results go to

Google... not your website

SparkToroe

-



Jobs

seo jobs ‘-!-f Q

All News Videos Maps Images More Settings Tools

About 204,000,000 results (0.52 seconds)

Jobs

Near Seattie, WA

Seo specialist Past 3 days FulHime Manager Marketing specialist Marketing n )

SEO Strategist N
© Creative Circle
Seattle, WA

via Glassdoar

() 20 hours ago il Fultime

ecox  SEO Analyst N
=th}aL CDK
Seatile, WA

via Recruit.net

() 6daysago (il Fulltime

SEO Specialist N
The Creative Group

Seatile, WA

via CareerBuilder

§

(O 20daysago il Ful-time

- 100+ more jobs

——— Sparkloro



Film & Television

1235 M 64 ih© 40
luke cage X n
ALL NEWS IMAGES VIDEOS MAPS SHOP

Luke Cage

American web television series

OVERVIEW CAST EPISODES WATCH SHOW TRAILERS

8/10 88% 7.9/10

IMDb Rotten Tomatoes TV.com

93% liked this TV show

Google users

i &
This gritty, action-packed drama follows the evolution of
Luke Cage (Mike Colter), a man with super strength and
unbreakable skin caused by a sabotaged experiment. After
a failed relationship with fellow superhero Jessica Jones,

Cage tries to rebuild a quiet life in Harlem, New York —until
he is pu... MORE v

4 @ = SparkToro



Sports

storm vs mercury !; Q pga tour results

o
0O

All Videos Mews Images Shopping Mors Settings Tools All News Shopping Videos Maps More Settings Tools

About 20,200,000 results (0.50 seconds)

ence Finals - Game 1 (SEA leads 1-C DELL TECHNOLOGIES CHAMPIONSHIP BMW CHAMPIONSHIP TOUR CHAMPIONSHIP
i SR 02 Final &= Mercury 87 Final
) Course: Aronimink Golf Club

Purse: $9,000,000

Leaderboard Final
@ Mercury 87 &% Storm

Final/OT Final Coi e _— .

£ Storm 971 « &= Mercury 86 « o

i

K. Bradley -20 4

J. Rose -20 o

T
T
I
T
L
i
it
T
4
T
T
T
[}
F
T
T
I
T
o
m
X
I
%]

&9 Storm 84 e @& Mercury 84 B T3 B. Horschel i
912 : Tue, 9/4

@~ Mercury 86 &% Storm 94 4 73 E X Schaufele -19

5 == R Mcliroy -18

All times are in Pacific Time



Gogle piedmont italy hotels

Hotels

s

Q

o9

Check in Check out Guests Max price/night User rating Type & class
Fri, Nov 9 Wed, Nov 14 1 3 4 ® *hAhkAk 4-star, 5-star MORE
ramar "
v = . Castellazzo
Sort by Highest rating ~ 31 hotels peane Antignano Bormida
San Damiano
s 2 Bergamasco F
i i 7 rascaro
Residenza San Vite San Martino  Paracchino Montegrosso Mombercelli
4.9 %% %%k (38) - 4-star hotel Alfieri
Vinchio L
Govone AanE Castelspin;
= 596 ® Vaglio Serra Bruno
5231 S
: Costiglicle 1
Priocca d'Asti Sezzadio
| 5Pase | Mizza
|stellinalde Morterrate Mombaruzzo A
Langhe Cc_:umry Boyetto Moaeea e
House Neive {C_N) ® i R
4.9 %%k kK (27) - 4-star hotel -
L Calosso
= FreeWi-Fi W Free breakfast Babrich dlamanicna S e
Neive astiglione B
fl i Castel Alice Bel Colle
ith truffle so much we Tinella Caneli *® Boglione
y a few jar home.” m
I Santo Stef m i
m -l Boe lbo e Montabane ® Strevi
:J;:Illfc; Fontasna Relais & X Treiso NRarian
eliness a L
pa Acqui Terme Cal
4.8 %%k (72) - 4-star hotel - &ssame@ m
. T Cossano Belbo i .
legar : ering frJ-:e Wi-Fi & L Subbic Bistagno Visone Trisobbi
st, plt outdoor pool, gardens
L ast, plus an outdoor | , gardens & T N'B%"rﬁfi:je;o
m Rocchetta [P spas |
th amazing view spotless service and Belb
e sy '|‘L.|an azing view, spotless service and o Baraai elbo . S
super friendly staff. Ponti
Ma
" . - Ciglicne
Relais Villa d’Amelia $269 S y ELH - iy
(1086 - 2 r hotel aretto Denice | pMontechi =] ]
4.7 %% kK ¥ (106) - 4-star hotel della Torre o averann c.adr];;zul?ro e alla Bog
Chic rooms & suit us an acclaimed i Clmao Gentile Ponzone +
pool, a spa, gardens & kino Cerreta Gortemilia
Langhe Mombaldone

SparkToro



Flights

seattle to kyoto

All Flights Maps Images MNews More

About 12,800,000 results (0.42 seconds)

Flights from Seattle, WA (SEA) to Kyoto (all airports)

www.google.com/flights

o Seattle, WA (SEA) ° Kyoto (all airports)
(3 Mon, October 1 < ¥ 8 Mon, October 15
& Multiple airlines 13h Om+ Connecting
mar ANA 13h Om+ Connecting
&) United 13h Om+ Connecting
“& American 21h 55m+ Connecting
& Other airlines 15h 55m+ Connecting

—» Search flights

¢ Q

Settings Tools

from $980
from 5982
from §1,044
from 51,060
from 51,533

Cheap Flights from Seattle, WA to Kyoto, Japan - Find Tickets & Airfare ...

https://www.cheapflights.com » Asia - Japan =

Find airfare and ticket deals for cheap flights from Seattle, WA to Kyoto, Japan. Search flight deals from

various travel partners with one click at Cheapflights.com.

SparKkloro



Marcus Andrews g B
| Follow | w
@Marcus_Andrews b A

Replying to @randfish

Solves for the user though doesn't it? That'll

OO(\MEJE GDDgIe‘SMcustomer.
5 2:37 PM - 19 Sep 2018 On(y

1 Like ‘,

Q Tl O 1 &



The best vacuum cleaners to bust the dust

GO g |e best vacuum e Dyson Cyclone V10 Absolute.

Shark IF250UK.

Dyson V8 Absolute.

Gtech AirRam MK2.

Dyson Light Ball Multi Floor.

Dyson 360 Eye robot vacuum cleaner.

www thespruce.com

iRobot Roomba 980 robot vacuum cleaner.
« Eufy RoboVac 11.

Once GOOgle OWHS a” the trafflc'" )19: 11 best vacuums from cordless Dyson to ...
there's no more incentive for :
publishers to create content il

avigator Powered Lift-Away NV586 (Target) ...

« Bagged Canister. Miele Complete C3 Marin_ .

« Bagless Canister. Miele Blizzard CX1 Cat & Dog. ...

« Stick Vacuum. Shark Rocket Complete with DuoClean HV380 (Walmart) ...
« Robotic Vacuum. Samsung POWERDot R7065 VR2ZAM7T065WS/AA.

Feb 6, 2019

Best Vacuums of 2019 - Consumer Reports
hitps:/fwaww.consumerreports. org/ivacuum-cleaners/best-vacuums-of-the-year/



“Influencers” Failing to
# 3 Deliver Influence...

Sparkloroe



@ Influencer marketing ® Search Engine Mar ... @ Content marketing ® Email marketing ® Social media marke...

Topic Topic Topic Topic Topic
Worldwide Past 5 years « All categories Web Search «
Interest over time O

Average Mar 30, 20 Dec 20, 2015 Sep 10,2077
Compared breakdown by region Region ¥ ¥ <> '<:
@ [nfluencer marketing @ Search Engine Marketing @ Content marketing Sort: Interest for Influencer marketing

® Email marketing @ Social media marketing

1 Japan ]
2  Sweden I .
3 Spain I

Via Google Trends

4 Germany DN



https://trends.google.com/trends/explore?date=today%205-y&geo=US&q=/m/026bgmq,/m/03qj473

INFLUENCER MARKETING Higher Spend Forecast

Lower Spend Forecast

w)
=
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=
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©
=
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me:dinl:l&

Via MediaKix


http://mediakix.com/2018/03/influencer-marketing-industry-ad-spend-chart/

Via MediaKix

N

O

W’ hespokestyle ——

Zirich, Switzerland

788 likes

hespokestyle Who's excited? This guy!
Landed in Zurich, picked up the car and
now ready for an amazing European road
trip. #BMW #7series #drivingluxury
#sponsored

gentlebox_
cataleya_ra_ Jajajaja mola mucho
mkat5 So excited for you guys!

friedlousoph Welcome to Europe, have
fun and enjoy &

beauhayhoe Safe travels! Very cool!
bloggers_boyfriend lovely

n.gisler Enjoy the trip! If you'd like to
have a look at some of the best swiss
watches drop by the Chronometrie
Beyer.

Justifyles @hespokestyle where did you
rent the car? Driving Zurich -> Bern ->
Geneva in March and would love some


http://mediakix.com/2015/12/instagram-influencer-marketing-bmw-campaign/

o e
[ty e

long read

| Fake it till you make it:

meet the wolves of
Instagram

Their hero is Jordan Belfort, their social media
feeds display super-rich lifestyles. But what are
these self-styled traders really selling? By
Symeon Brown

he original Wolf of Wall Street, Jordan Belfort, was a rogue trader
convicted of fraudulently selling worthless penny stocks to naive
investors. His biopic, starring Leonardo DiCaprio as the
ostentatious, money-obsessed huckster, was a box-office hitin
2013. Although it may have been intended as a cautionary tale,
to thousands of young millennials from humble backgrounds, Belfort’s story
became a blueprint for how to escape an unremarkable life on low pay.

Via MediaKix


https://www.theguardian.com/news/2018/apr/19/wolves-of-instagram-jordan-belmont-social-media-traders

The view from an influencer: 'brands rarely ask for results’

theeverydayman B -
THE EVERYDAY MAN 1,807 posts 22.6k followers 850 following

John | The Everyday Man An online magazine blog for men offering a well curated
mix of all things fashion, fithess + lifestyle
theeverydayman.co.uk

John Robertson is founder of men's lifestyle blog The Everyday Man. He has
recently worked with brands including House of Fraser, Lacoste, and Vauxhall.

"The Everyday Man is started as a hobby and I've now been doing it for six years. l've
not felt pressure to buy fake followers, I've had time to grow a decent organic following.
But for people who start now, it's harder to get organic followers and if they want to be a
"blogger” or “influencer” then buying is something they might feel like they have to do.

Via TheDrum


https://www.thedrum.com/news/2018/06/25/influencer-marketing-fraud-how-big-problem-it

Ul

do campaigns for brands on a weekly

basis and less than half ever come back for
metrics; less than 50% ever want to know
what's happened. That makes me think it's

D

Rs playing a numbers game and once a

campalgn has gone no one is really
INnterested.”

Via TheDrum


https://www.thedrum.com/news/2018/06/25/influencer-marketing-fraud-how-big-problem-it

Fake Followers Audit for @Sartorialist

15% 32% 49%
Scott Schuman -
o Sartorialist
@Sartorialist
176,023 Followers
Low Meadian High

)
34'6 /O (60’904} Fake Followers Accounts with a similar sized following to @Sartorialist have a

This tool defines “fake followers" as accounts that are median of 32% fake followers. This account has more fake
unreachable and will not see the account’s tweets followers than most.

{either because they're spam, bots, propaganda, etc. or
because they're no longer active on Twitter).

Follower Quality Distribution

% Low Quality B Average Quality % High Quality

Estimated Percent of Followers

%

Via SparkToro ' 5 6 7
Quality Score (Higher Better)


https://sparktoro.com/tools/fake-followers-audit

Spam, Bot, Propaganda, & Inactive Accounts
Following Major American Politicians on Twitter

100%
90%
80%
70%
©60%
50%

40% 415% 41.0%
30%

% of Fake Followers

20%
10%

0%

©
Via SparkToro Spal’kTOV‘!


https://sparktoro.com/tools/fake-followers-audit

Influencer Marketing Definitions:

2012: Discover all the sources that influence your
audience. Do marketing (of all kinds) in those places.

2018: Pay half naked people on Instagram $500 to
snap photos with your product.

Sparkloroe



Potential Sources of Influence;

Podcasts RadIo

Web Searches —~acebook Groups

Events elevision

Emalil Newsletters witter

Malinstream Media Guerilla Marketing

Trade Journals YouTube Channels
Whitepapers Branded Publications
Consumer Review Pulbs ndustry Reports

Blogs Nnstagram SparkToro




Where “Influencer Marketing” is Done:

Podcasts Radlo

Welb Searches —~acebook Groups

Events elevision

Email Newsletters witter

Malnstream Media Guerilla Marketing

Trade Journals YouTube Channels
Whitepapers Branded Publications
Consumer Review Pulbs Nndustry Reports

Blogs nstagram SparkToro




The Backlash is Here...

Influencer marketing damages public's perception of
brands, survey finds

MNearly three quarters of the public incorrectly believe there are no rules or regulations surrounding
influencer marketing and almost half think it is damaging for society, according to a new survey.

It's time to address the elephant in the
room: Influencers don't really influence

anything or anyone!

Influencer marketing fraud — how big a
problem is it?

] Unilever used the global pull of Cannes Lions to draw attention to the problem of fraud in influencer marketing. The advertiser duly made headlines,
Via w' leading others to reveal that not only it is on the agenda but that they have been quietly working on their own solutions. So, just how big a problem is

Campaign, & it?
Medium

Sparkloro


https://www.thedrum.com/news/2018/06/25/influencer-marketing-fraud-how-big-problem-it
https://www.campaignlive.co.uk/article/influencer-marketing-damages-publics-perception-brands-survey-finds/1457318
https://medium.com/21st-century-marketing/its-time-to-address-the-elephant-in-the-room-influencers-don-t-really-influence-anything-or-ee036b4abbb

Web Advertising ROI (in many
#4 fields) Is Trending to Zero

Sparkloroe



Venture Dollars Flood the Ad Markets

1Q marks fourth consecutive quarter with more than $20B invested

US VC activity
$30 3,000
I Deal Value ($B) # of Deals Closed
$25 Angel/Seed Early VC 2,500
Later VC ‘ .
$20 2,000
$15 . I I 1,500
- l

oy || P llziilillll 11
65 lllll!.! 500
. 1nmuiil .

1@ 3Q 1Q 3Q 1Q 3Q 1Q 3Q 1Q 3Q 1Q 3Q 1Q 3Q 1Q 3Q 1Q 3Q 1Q 3Q 1Q
2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018

PitchBook-NVCA Venturs Monitor

Via Pitchbook

SparkToroe


https://pitchbook.com/news/articles/13-charts-that-show-the-state-of-the-us-vc-ecosystem

Investment Dollars Aren't Seeking Profits...
Just Growth

Uber's Loss-Making Ride-Hailing Business
Uber's financial performance in the last three quarters of 2017

A 022017 Q32017 [ Q42017

$11.1b

9.7b
$8.7b -

$1.8b $2.0b $2.2b

Driver payouts
& rider discounts

Gross bookings Net revenue Net loss

$1.1b g7 5p -$1.1b

710 -$7.8b
-$8.9b

Via Statista

SparkToro


https://www.statista.com/chart/12059/uber-revenue-bookings-and-net-loss/

Ad Bids in Many Sectors Go Far Above
What's Profitable

GO gle buy a mattress online !, Q,

All Shopping News Images Videos More Settings Tools

About 362,000,000 results (0.44 seconds)

Casper® Mattress Online | Skip The Showroom | casper.com See a mattress online Sponsored
www.casper.com/ « & r
%% K Rating for casper.com: 4.8 - 866 reviews — i S|
Free Delivery & Free Returns. Outrageous Comfort Delivered To You. Free Shipping & Returns. 100 Night = e
Trial. Award-Winning Comfort. 10 Year Warranty. 0% APR Financing. nal !
Deal: 10% off All Mattress Orders - Code FALL10 - Valid Oct 6-Oct 8 | - §= =
{ — - 4

# Express E # Express
The Best Reviewed Mattress | Free White Glove Delivery s | | LR PosmreL'D;t'
) I I { - L
Wi SalvelrR e, Corm) - Mectar... Collection 10-in... Queen-size...
America’s Best Selling Online Innerspring. Starting at $999. In-Home Setup. 120 Day Trial! Eco-Friendly $799.00 $272.49 $178.99
Materials. Try Our Adjustable Base. Proudly Made in America. Nectar Sleep Overstock.com Overstock.com

® Special offer

Seattle's Most Loved Mattress | Visit Our Belltown Store Today
www._tuftandneedle com/Best_Mattress » Iﬂ| -ﬂl
Yo%k Rating for tuftandneedle.com: 4.9 - 2,637 reviews -
T&MN Mattress is One Of The Highest Rated & It's Lower Priced Too. Starts @ $350.
¥ 2030 1st Ave Suite 100, Seattle, WA - Open today - 11:00 AM - 6:00 PM

Nam—

Nectar Mattress - Save $125 | 2 Free Pillows & Free Delivery

z 5in Queen Size Ashley Furniture Firm Supportive
www.nectarsleep.com/ ¥ Dual Layered.. Signature Desig... Matiress -..
Y% ¥ Rating for nectarsleep.com: 4.8 - 973 reviews $129.99 $160.99 $3,299.00
Let your Sleep Decide. Buy The Best Hybrid Mattress with a Forever Warranty. Pair with an... Best Choice Pro... Amazon.com Tempur Pedic

Free shipping Jododkdk (3817)

Sparkloro



Many Marketers Aren't Accountable to Metrics

Platform that Offers the Highest Digital Ad Spending
ROI According to US Senior Ad Buyers, Dec 2017

% of respondents

Google search

Facebook
I ;o
Ad exchanges/networks
[
Instagram

.

YouTube

I

Twitter

B 2%

Other

o

Source; Cowen and Company, "Ad Buyer Survey Vi: Look for Digital
Advertising to Grow Its Lead Over TV/Offline Advertising in 2018," Jan 4,
2018

235122 www.eMarketer.com

Via Buffer

How do you tend to measure the ROI of your

social media advertising?
Engagement
Leads

Sales

Reach
Traffic

Other

€ buffer

SOCIAL
MEDIA
WEEK

SparkToroe


https://blog.bufferapp.com/state-of-social-2018

Display, Search, & Social All Operate This Way

@ United States

Lig

tailed Targeting €

INCLUDE people who match at least ONE of the following €

Interests = Additional Interests

Public relations

Suggestions | Browse

Exclude People or Narrow Audience

/‘l‘\ Your audience size is defined. Good job!

FPotential Reach:: 2, 700_000 peopie

o Sparkloroe



Ad Costs Have Gone Up, While ROl Trends Down

Via Businessinsider

The Cost of Facebook Ads is Increasing
Year-over-year percentage growth for Facebook CPMs and impressions

~CPMs =Impressions 180

160
140
120
100
80
60
40

20

:;\ ';\ ';\ ';\ ’(\ \';\ \0 %:{\ \'o \';\ ~';\ \';\ \x% \'»%

\%o QQ? @3‘ V‘Q\ @’5\ \\)(\ \\)\ v.\\ C’Q,Q 0(} QOA o@b \’bo QQ? 20

Source: AdStoge, Recode, 2018

SparkToro


https://www.businessinsider.com/facebook-ad-prices-rising-news-feed-change-2018-3

What Do We Do




The Smart Marketer’s
Battle Plan

SparkToro



2009 - 2016
The “Inbound Marketing” Playbook

Choose High Volume . Promote Cor*; nt

Keywor-
QNS

el

Grow Follow” &

NS
el ﬁo\\oposts

Sparkloro



2019
What Needs to Change

Center All Marketing Prormote Cort At

on Your Website & | , ’ e gei

Email Lists

Earn Links &

Amoplifi~ . §a\’
9 (\Ce(s...

Sparkloro



Make Your Website (and email list) the
Center of Your Digital Campaigns

n\q ' g
—
EJ/ @™o

Sparkloroe



Old School Cool

Two German brothers that were separated by the Berlin Wall reunite in December 1963 so they can celebrate Christmas
together due to the Border Pass Agreement. Photograph taken in East Berlin.

>
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Your Email List
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Your Website
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10 New Emails > 10,000 New Followers

Rachel is in the e She visits a shoe website and
market for views a range of products.

some shoes.

YOUR SHOE STORE.COM

Ladies

& -
Heel
$39.99

Retargeted
users are
75% more
likely to
convert

Via Creative Guerilla Marketing SparkTOV 0



http://www.creativeguerrillamarketing.com/advertising/5-secrets-for-a-successful-retargeting-campaign/

100 Website Visitors > 10,000 New Followers

1 Aperson _ L4 2 Heintends to buy ~
visitsyour ‘‘a “‘@a a but changes his mind.
website Cart abandonment.
= o)

3 Then he S 4 He sees ads with

browses products from your - q
the web. ﬁ website. Ry 4
s —_— v

] * |
e . 5 He goes back to your website
__4 and makes the purchase.
- o o T bannersnack

Via Bannersnack

SparkToro


https://blog.bannersnack.com/remarketing-retargeting/

100 True Fans Beats 100,000 Visits.
Aim to Increase Passion > Traffic.

Sortby  Total Engagements ~~

SparkScore from
SparkToro
sparktoro.com

A New, Free Tool to
Determine the True
Influence of a Twitter
Account | SparkToro

By Rand Fishkin
sparktoro.com

Via Buzzsumo

[« Save

&' View Backlinks

i

W

£3 view Sharers

o Share

[] Save
& View Backlinks
L) View Sharers

of, Share

Facebook Twitter Pinterest Reddit Number Evergreen
Engagements  Shares Shares Engagements of Links Score

Total

Engagements L

1.2K

622

SparkToroe


https://buzzsumo.com/

Change Your Approach to SEO:
Click Volume > Search Volume

steaks L Q (2] buy steak online 4 Q
All Maps mages Shopping Maore Settings All images Videos Settings Tools
109,000,000 results {0
Buy Premium Steaks Online | Free Shipping on Select Combos See steak online

(Ad] www.omahasteaks com/ v

Tenderness, Flavor & Quality. Order Your Premium Steaks Online Today & Save! Types: Filet Mignon, Top
Sirloins, T-Bones, Prime Rib, Gourmet Burgers, Lobster, Salmon, Ribeyes

Deal: 80% off Burgers & Franks

e Buy 8 Steaks - Get 8 Free Slow Cooker Meals
— Buy B Filet Mignons, Get 8 Sirloins Complete hearty meals for 4, right
The Prime Gift The GiftBasket com The Classic Gift Baxed USDA Free. Choose 4, 5, or 6 oz. sizes from your freezer to slow cooker & . R 2
Package from Entertainment . 32 0z Prime Combo Pack Prime Ribeye Stea k .<: GiftBasket.com HC‘I'I'"'E'-GW"‘ Pride Chicago Steak
$54.99 $49.99 $169.99 559,99 $124.95 32 0z Prime.. Bulk Chunked a. Company
Omaha Steaks Omaha Steaks GiftBasket.com Omaha Steaks Kansas City Ste Meat Caviar - Company Food Delivery | Order from the Top Restaurants §169.99 $42.99 §193.99
% special offer , eauiar o ] GiftBasket.com WebstaurantStor Google Express
e i (Ad) www.trycaviarcom/ v Friie abibais
ee shipping

A steak is a meat generally sliced across the muscle fibers, potentially Satisfy all picky eaters, and we can easily accomodate any food restrictions! Free 1st Delivery Fee. Over -

Including a bone. Exceptions, in which the meat is sliced parallel to the 2000 Restaurants. Bring Date Night Home. Farm to Your Table. Easy Ordering Process. Types: Pizza,
Buy Premium Steaks Online from | The Kansas City Steaks Company fibers, include the skirt steak cut from the plate, ... Wikipedia Chinese, Thal, indian, Sushi, Mexican, ltalian, Burgers, American.
[Bd) www. kansascitysteaks.com/Premium-Steaks/Since-1932 =
fofalafolall 5-2 Nutrition Facts : ; i
The best | _ der now! 10% OFf + 85 S/H on Meals P online steak | Order Now or Subscribe Today | straussdirect.com
Prime Rib Roast - Get Free Garlic Butter - 5% Off + § 5 Shipping Now - Offer on All Steak Orders (2a] www.straussdirect.com/shop/shop ~

Amount Per 1 steak (251 g) =

Place Single Order or Subscribe for Monthly Delivery of Exceptional Meat Cuts. Directly To Your Door. L i
Order Omaha Steaks Online | Premium Steaks & More | Official Site Calories 679 : 2:218:3 -ebdef o lﬁif;':?rgff Ei}faa.f Ifff:p?:ak
[E@) www.omahasteaks.com/Order/Steak * (800) 289-8205 s Daily Valoe* Best Buy steaks online Here | Buy Wagyu Beef Steaks & Meats il o 854'”9 L 349.53 YT
rresistible Favorites. Irmesitible Prices. Shop our Site & Save! Give the Gift of Steak. Tendemess. (2d) www.doubleBcattle.com/ « ity . RELE AL By
Total Fat 42 g 73% et i . N i § N Kansas City Ste_.. Omaha Steaks QvC.com
00% Wagyu Beef Steaks, Burgers, Briskets, Ribs, Sausages. Shop Online Now! Shipping Specials W special offer . (@
S : Saturated fat 21 g 104%
A . Stanford's ol Polyunsaturated fat 2.2 g Omaha Steaks: Buy Steaks, Gourmet Food Gifts, Wine, and Lobster ...
£ ReatiucsntSiiy Manounsaturated fat 23 g hitps://www.omahasteaks.com/shop/ +
: Cholesterol 196 mg T On'-aha. ;teaks is the original premier proy '_lder q: qua-nty'_ha-"-: -cut steaks, food gifts, seafood, wine and
. : ™ @ great side dishes. Buy the best steaks online with a 100% . %
i 2N e lard Sodium 146 mg 6% Steak Cooking Chart - My Account - Gifts - My Cart
irklan
Carnivore Seattle Q’ﬁsaﬁero Ballard Potassium 700 mg 20% = ;
* - Total Carbohydrate 0 g = Allen Brothers: Steaks Online, Prime Beef, and Gourmet Meats E:‘gﬁ:f;;‘;ﬁ; Eonwies o g;ll'fg'gsscauu
Bainbridge i IRICLE TRA/L _ hitps.//www.allenbrothers.com/ v £36.99 59,00 $148.00
M T8 G Dietary fiber 0 0%
Iedand LA o e Buy hand-cut USDA Prime steaks & gourmet meats online from Allen Brothers. Dry aged steak, Kobe WehstaurantStor Porter Road Omaha Steaks
Rating = S x~ SugarOg beef and more. The best mail order steak is from Allen ..
Protein 62 g 124% Contact Us - Strip Steak - Steak Burgers « Steak Burgers & Dogs
Asadero Ballard =" e poadle
£ =5 il Vitamin A 1% Vitamin C 0% _ 2 :
1.6 KR K KK (52 Chicago Steak Company: Buy Steaks Online | Dry Aged Beef | Prime ...
t, stylish Calcium 3% Iron 3%

https://www.mychicagosteak.com/
Vitamin D 3%  Vitamin B-6 65% Order hand-cut Dry Aged Beef, Wagyu & USDA Prime steaks online from Chicago Steak Company. USDA
Graded cur mail order steaks as the top 2% of beef in

Vitamin B-12 91%  Magnesium 14%



Keyword Overview:

steaks

9.3k-11.5k 45 36%

Monthly Volume * Learn more Difficulty * Learn more Organic CTR ' Learn more
S i

Let your competitors

Keyword Overview:
chase these.

pbuy steak online

11-50 40 82%

Monthly Volume * ore Difficulty * Learn more OrganicCTR ' Learn more

Via Keyword Explorer Wh I |e you go after these

Sparkloro


https://moz.com/explorer/

38% of Google’s Query Terms Still Receive

<50 Searches/Month
ke ,
N : And these are far less likely
to get cannibalized by
100K Google's own answers
10K "
1K
100
50
620 145K 222K .6M 27M 49M Keywords
0.00004% 0.001% 0.02% 0.2% 1.9% 3.5% % of total keywords

Via AHrefs


https://ahrefs.com/blog/long-tail-keywords/

2019
What Needs to Change

Center All Marketin Invest in the
arketing Promote Cor*+ Tt

on Your Website & Right Marketing oet
Email Lists Flywheel :

Earn Links &

Amplific- . §a\’
mp (\Ce(g...

Sparkloro
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Earn Links +
Amplification
RSS, & WoM channels
Push to email + Content Grow Domain
RSS subscribers Marketing Authority

Publish FIyWheel Earn Search &

Content Referral Traffic

Promote via Grow social, emall,

Social Channels

KW Research + Rank for More

Industry Intuition Competitive KWs



Amplify +
Promote

preAds [N
Flywheel

Earn Press

Run Ads Targeting

Cookied Visitors

Coverage

Pitch Media

Craft Stories to Slowly Convert

Fans + Followers

Draw Coverage

|D Sources of Refine Ad+CRO

Customer Influence Processes




Reach Out w/

Direct+Indirect

Capture Cookie Site Visitors

& Email Opens

Emails
Visitor Info

Host Booths, Events + Run Hyper-
Dinners, Parties SPOHSOI‘Ship Personalized Ads
Sponsor + Pitch FIyWheel Improve CRO +

to Present Sales Process

ID Events w/ Uncover Customer

Customer Targets Connections & Affinities



m
é Hard at first, but 3
gets easier
(& more profitable)
ﬁ with scale
&




You Want a Flywheel That Sparks Demand

® German Sports Car ® BMW Sports Car .
P P + Add comparison
Search term Search term
Worldwide Past S years « All categories Web Search -

|4
~
b
A

Interest over time

SparKkloro



Growing Branded Searches >
Ranking #1 for Generic Searches

® buy beef online ® buy steaks online » buy meat online ® crowd cow +
Search term Search term Search term Search term
United States 10/7/16-10/7/18 « All categories Web Search =
Interest over time ¥ O £

|




2019
What Needs to Change

Center All Marketing INnvest in the Market Where Your
on Your Website & Right Marketing Audience Already
Email Lists Flywheel Pays Attention

Earn Links &

jifir o £\
Amp (\Ce(g...

Sparkloro



“Social” Isn’t Where Your Audience Is...
That's Just Saying “Our Audience is Online”

INTERNET ACTIVE SOCIAL UNIQUE ACTIVE MOBILE
POPULATION USERS MEDIA USERS MOBILE USERS SOCIAL USERS

Wweedo

7.593 L4.021 3.196 5.135 2.958

BILLION BILLION BILLION BILLION BILLION

URBANISATION: PENETRATION: PENETRATION: PENETRATION: PENETRATION:

55% 53% 42% 68% 39%

Sparkloro

Via Hootsuite


https://blog.hootsuite.com/social-media-trends/

Discover Your Audience’s True Sources of
Influence - Market There

L Y gle most followed food bloggers on instagram

{om

All MNews Images Videos Shopping More Pettings Tools

ADMR226,000,000 results (0.51 seconds)

The 40 Food agram Accounts You Should 3#Following
Right Now

» Hanna P: @blondieantiWNeg, ...

» Sherr Reen L.: @sherreenl.

= Minimalist Baker : @mig#MmalistoaNgyr. ...

= Food Feels: @foogdgeels. ...

» Half Baked rest: @halfbakedharvest. .3
» Abhishejg#tkate: @abhishekdekate. ...
 Micg#le Gatton: @gattonmichelle. gatton_michelle M0 followers. ...
. son Wu: @alison_wu. alison_wu 185.9k followers.

More items..

The 40 Food Instagram Accounts You Should Be Following Right Mg
https.//www.foodandwine com/news/best-food-instagram-accounts

& Aboutthis result B Feedback SparkT(M'”



Not the Most Followed X... But the Sources of
Influence Most Followed by Xs

‘ﬁ:}r:}d blogger '

Account Name Associated Accounts Percent of Audience

Food Network @FoodNetwork

WA Favatala) C

™ I () 28%

22-% of food bloggers
follow Foodista

Food & Wine @foodandwine
http:ffocdandwine com

Upgrade your everyday. Our social media terms: https://t co/lbPOCM

@jamieoliver vs
[

2. Ella Mills — 1.2M followers

27%

v] {[@]P] 27%

Food52 @Foods2
New York, NY
http:ffocd52 com

Eat thoughtfully, live joyfully. https:/t cofflQIvOeTA|

oncoo

23%

epicurious @epicurious
New York City
httpsfwww.epicurious com

@deliciouslyella 22%

Home cooking realness for real home cooks.

3. Kevin, FitMenCook™ — 1.1M followers

VT ey AR Foodista @foodista
il B Seattle, WA
e 2 b 4 http:/www.foodista.com D n @ 9%

Food. Drink. Travel. News. Founders of the International Food Blogger
Conference (@IFBC). @Food...



It's Hard to Get This Data, but Surveys &

Via Typeform

Interviews are a Good Start

Which of the following software tools have you used in the past for

identifying channels, publications, & people that influence an audience?

26.3%

24.7%

14.8%

11.6%

5.1%

3.8%

2.4%

2.4%

Buzzsumo

Hootsuite

Followerwonk

Buzzstream

Cision

Meltwater

Clearbit

Klear

on (with multiple choice)

398 responses

373 responses

224 responses

176 rezsponses

IT responses

68 responses

37 responses

36 responses

Sparkloroe


typeform.com

Your Targets Should Include ALL of These:

Podcasts RadIo

Welb Searches —~acebook Groups

Events elevision

Emall Newsletters witter

Malnstream Media Guerilla Marketing

Trade Journals YouTube Channels
Whitepapers Branded Publications
Consumer Review Pulbs ndustry Reports

Blogs Nnstagram SparkToro




Your Targets Should Include ALL of These:

Podcasts Radlo
Welb Searches —~acebook Groups
Events

Pro Tip: If your competition ignores a

=malil channel, you get higher content/ad

Mainst engagement for less money ©

Trade o8

Whitepapers Branded Publications
Consumer Review Pulbs ndustry Reports

Blogs Nnstagram SparkToro




2019
What Needs to Change

Center All Marketing Invest in the Market Where Your
on Your Website & Right Marketing Audience Already
Email Lists Flywheel Pays Attention

Balance Social Earn Links &
fir \\ :
Engag.emer.wt VS. Am pII(F\ Ce(g,,..ﬁa
Drawing Clicks

Sparkloro
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100172018
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09/25/2018

224 PM

080172018
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07132018

AF -4 A}
112 Al

Post

b brnard T

MEW Blog post with Google search

- numbers and clickthrough rates in

Geraldine and | are putting a bunch of
our savings into a totally new, scary,

MEW Blog post: hitps:iisparktoro.com
iblogithe-tyranny-of-optimizing-for-

| ' was interviewed by Dan Martell at
the Recur conference in Boston last

This Halloween, we decided it was
time to fight some Mazis!

MEW Blog postl We analyzed all 54
million of Donald Trump's Twitter

How many fake followers do you have
on Twitter? Cur new, FREE tool tells

- My latest blog post:

hitps:lisparktoro.comfblogithe-

The future of 3EC has never been
clearer (nor more ignored). Mew blog

Had a great talk about startup
funding, building company culture,

Type Targeting

&

(%

Reach

5.6K

Engagement
496 =
134 I

When | have a low engagement

post, My next post has a harder
time reaching a big audience.

u]

u]

u]

u]

u]

4 6K

24K

6.1K

7.5K

17K

970
194

700
130

837
108

12K
262

198
47

SparKkloro
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100172018

243 BRA

09/25/2018

224 PM

080172018
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AF -4 A}
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Post

b brnard T

MEW Blog post with Google search

- numbers and clickthrough rates in

Geraldine and | are putting a bunch of
our savings into a totally new, scary,

MEW Blog post: hitps:iisparktoro.com
iblogithe-tyranny-of-optimizing-for-

| ' was interviewed by Dan Martell at
the Recur conference in Boston last

This Halloween, we decided it was
time to fight some Mazis!

" MEW blog post! We analyzed all 54

million of Donald Trump's Twitter

How many fake followers do you have
on Twitter? Cur new, FREE tool tells

- My latest blog post:

hitps:lisparktoro.comfblogithe-

The future of 3EC has never been
clearer (nor more ignored). Mew blog

Had a great talk about startup
funding, building company culture,

Type

g

Targeting

(%

Reach

5.6K

When a post gets high
engagement, FB boosts the reach

Engagement

496 =

of my next post (unless it starts to
show poor engagement)

u]

u]

u]

u]

24K

6.1K
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— MNEW blog post! We analyzed all 54
het! million of Donald Trump's Twitter

- My latest blog post:
hitps:lisparktoro.comfblogithe-

Type

MEW Blog post W|th Gnngle search §,

Geraldine a
our savings

MEW blog p
iblogithe-tyr

time to fi fghtsnme NEIES'

How many fake followers do you have
waml 0N Twitter? Our new, FREE tool tells

In this way, Facebook (& Twitter,

Targeting
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Reach
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Engagement
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Instagram, LinkedIn, etc) reward high

engagement streaks and makes

accou nts w/ low engagement Invisible.

This HalloweesT,
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= The future of SEQ has never been
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Social Algorithms Are Designed to:

Does this content attract users,
Engage — generate likes/shares, & hold
their attention?

Do users who see this content
Addict —— EEeal bl inEReliCse
engaging?

Do users who've consumed this
I o D dlll  CONtent return to our platform
again &again?

SparkToro



To benefit from High engagement,
this system, use a non-promotional post

formula like this: High engagement,
non-promotional post

These earn brand
exposure & new

Promotion w/ Link

followers High engagement,

non-promotional post

High engagement,
non-promotional post




To benefit from
this system, use a
formula like this:

These capitalize on
your algorithmic
reputation for high
engagement, &
earn direct traffic

High engagement,
non-promotional post

High engagement,
non-promotional post

Promotion w/ Link

High engagement,
non-promotional post

High engagement,
non-promotional post




2019
What Needs to Change

Center All Marketing Invest in the Market Where Your
on Your Website & Right Marketing Audience Already
Email Lists Flywheel Pays Attention

Balance Social Broaden Content
Engagement vs. & Outreach
Drawing Clicks Campaigns

Sparkloro



Successful Content Targets Topics that Resonate

with Amplifiers, Not Just Customers

What Influential
What Your Publications &

Customers Care People Your
About Customers Listen

To Care About
Topics with
high potential g
reach

SparkToro



The More Difficult Content is to Create, the
Easier it is to Stand Out

Follower Quali

% Low Quiley

(smand Porcere of P

count Stats
-~

13 Likes Per Tweet

11 Years

seeount Age

Free Tools From SparkToro

In 2019, we hope to launch our initial product - a search engine for sources of influence. In the meantime, check out

these handy, entirely free tools. And please do share with friends :-)

ty Distribution

8 Average Quatey

Qualey Score (Higrer B

The Front Page of the Web Marketin

2377

B righ Qualey

Rand Fishkd

45606

18.7

g Setweets Ber Twoet  Tweots

7052

Uists On

Twoote

Fake Followers Audit

Analyze t

he followers of any account, Fake Followers Audit looks at 25+

factors correlated with spam/b

Jlow quality accounts to return a percentage
of followers that are thought to be fake

Learn More

Trending

See what web marketers are talking about and sharing on Twitter. Trending

refreshes ev tes based on the tweets of thousands of accounts in the

marketing field. Connect your own Twitter profile to have your votes counted in

the system

Get Caught Up

SparkScore
Determine the *true* level of influence for any Twitter profile on a scale from

0-100, and get detailed insights into how the score is calculated and the
elements that S‘Apﬁ(.'t t

E.G. SparkToro's strategy Is

to create free, interactive
tools, not just blog posts

SparKkloro



Guest Contribution
for a Notable

Video Publ'lsher Custom lllustration
Useful Guide ’ Interactive Tool
\
Blog Post\ y Mobile App
Photo Physical
B Product

Tweet e Easier Harder a» Successful,

scalable community



Spray+Pray Outreach Leads to Reputational
Damage (for both brand & social/email/search algos)

Paid Opportunity C B 2
e Thu, Sep 6, 317 AM S5 s
tome -
Hi Rand.
\We have a great opportunity to help promote See summary below, and Imk if you want to

confirm the spot and | can send over the full details. Happy to chat through any questions as well. Thanks!

WHOSAY Campaign Summary

Brand:

Talent: Rand Fishkin

Social Ask: one (1) original self-produced unfiltered video to post on FB/TW/IG and one (1) share of a video asset
on FBMWIIG

Whitelisting: Yes + brand rights to promote content on social channels.

Usage/Term: 45 days from the date of the first post

Talent Fee: 57 500

» The content he'll be creating should be an extension of the original TV ad (the same link they'll be sharing)

and show how he achieves his goals by using - See example of tv content, not final
cut.https.//drive google.com/file

Sparkloroe



Human, Targeted, Story & Values-Driven
Outreach Wins

Advanced reader copy of our book, Making Websites Win

E Ben Jesson -
o, tome
Hi Rand,
Finally, our book, Making Websites Win, goes live in August.
We'd love to send you the hardcover version when it's out. Could you let me know the hest address to send it to?

In the meantime, here’s a link to download the POF Advanced Header Copy.

If you've got any feedback about it—or ideas for promoting it—we’'d really appreciate it.
Cheers,

Ben

Sparkloroe



2019-Beyond
The Smart Marketer’s Playbook

Center All Marketing Invest in the Market Where Your
on Your Website & Right Marketing Audience Already
Email Lists Flywheel Pays Attention

Balance Social Broaden Outreach Use Ads to Reach
Engagement vs. & Influence Already-Primed
Drawing Clicks Campaigns Audiences

Sparkloro



First: Organic + Brand; Then: Ads + CRO

5:30 57° LUNCI VI | prepared meal delivery § Q
© Instagram N4
wuad T yOU're not yet known, liked,

& trusted ad ROI sucks b the Top Restaurants

: ate any food restrictions! Bring Date Night Home.
Farm to Your Table. Free 1=t Deiwery Fee. Easg.r Ordering Process. Over 2000 Restaurants. Types: Pizza,
Chinese, Thai, Indian, Sushi, Mexican, ltalian, Burgers, American.

More Settings Tools

Prepared Meals For Delivery | Balance by bistroMD | bistroMD.com
balance. bistromd.com/ =

%% % ¥ Rating for bistromd.com: 4.3 - 308 reviews

Delicious Meals Made with Fresh Ingredients. No Cooking Required. Mo Minimums.

Deal: Up to 30% off Weekly Specials

Prepared Meal Delivery | HelloFresh™: Get $60 Off
www_hellofresh.com/ *
Always Know What's For Dinner. Cook Delicious, Hassle-Free Meals in 30 minutes! Tasty Recipes ...

o Q V m S50 Off Your First Box | Gobble© Fresh Meal Delivery
122,552 views www.gobble.com/ ~

. . . . Say goodbye to meal planning & shopping! Weekly meals. Dinner in only 15 minutes. Choose your
greenChef Want to try quick meals with a variety of organic weekly meals. Cook dinner in 15 minutes. Flexible delivery options. Stay Less in The Kitchen.

and sustainable ingredients? Get $40 off when you si.. more &park‘ror 0



AN il X Y

RANK YOUR
Known & loved? TRSON / QUALITY + $0.01

.. DU SCORE
Welcome to Profitville.

Max Bid Quality Score ad Rank Actual CPC

e . o 16/10 +0.01=
Advertiser I $2.00 O $1.61 >

12/4 + 0.01=
Advertiser II : $3.01 '

8/2 + 0.01=

Advertiser III Lwbaleile $4.01 ‘

SN AR Highest
8.00 1 kel
Advertiser IV $ Moy dy CPC

New to a market?
Via Wordstream Th IS h a p pe n S. SparkToram



http://www.wordstream.com/blog/ws/2015/05/21/how-much-does-adwords-cost

How to Win at Digital Advertising

Step 1: Earn brand exposure w/ your target audience

Step 2: Get >1 organic visit (or soclal engagement)

Step 3. Advertise to those who already know+like you



2019-Beyond
The Smart Marketer’s Playbook

Center All Marketing Invest in the Market Where Your
on Your Website & Right Marketing Audience Already
Email Lists Flywheel Pays Attention

Balance Social Broaden Outreach Use Ads to Reach
Engagement vs. & Influence Already-Primed
Drawing Clicks Campaigns Audiences

Sparkloro



Thank You!

Rand Fishkin | Founder & CEO

Sparkioro




